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Lab Group Network

Lab Group Network provides direct reach to key decision-makers from various sectors across the applied science, laboratory, and forensic
industries. Anchored by Labcompare and extension through complementary brands of Laboratory EQuipment and Forensic®, our
multichannel platform ensures the delivery of vital information precisely when and where it is needed most. Our commitment revolves
around fulfilling the needs of our audience and partners through innovative solutions, enabling us to readily adapt and navigate during

times of change.
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Our Mission

To empower lab professionals with the
tools they need to make informed
purchasing decisions. Labcompare is a
central resource that allows for
searching of specific products, includes
unbiased peer-written product reviews,
references journal articles that cite
specific products, enables detailed
product specification comparisons, and
facilitates requesting price quotes or
product demonstrations or visiting
product-specific pages on supplier
websites.

labcompare Laboratory
Equipment

Multi-Channel Marketing to Help Drive Informed Purchasing Decisions

Webinars & Videos:
webinars and videos
that educate and share
expertise and learning

User Reviews:
unbiased, user-generated
reviews that help facilitate

product recommendation and
facilitate decision making

Product Citations:
citations and published figures
to help validate product
performance and application

Product Directory:
marketplace for lab equipment,
instrumentation, chemicals, and supplies

LabTips:
articles that provide practical
expertise to optimize and troubleshoot

Product Insights:

new products and featured
products that showcase the
latest technological advances

Documentaries:

|_|:| video documentaries
| that address

important topics

How-to-Buy Guides:
articles that provide guidance
and expert insight into the
current and latest technologies
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Labcompare’s Audience Makes Purchasing Decisions

o Buyers Are Urgent to Hear
76 /0 Back

Are expecting a supplier response
time of less than 3 days regardless
of purchase timeframe

92 O/ Buyers Who Shop the
(o) Competition Are opento

learning about suppliers/vendors
they may not have considered

o Buyers Who Compare
92 /O Options Are open to

learning about specific,
alternative products and
equipment

o Buyers Who Seek New
92 /O Products Are looking for

new types of products and
technologies

o Buyers Who Take Action
92 A) Are budget/funds-ready

for the purchases

labcompare  Laboratory
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Our extensive network and deep
industry expertise enable us to deliver
sales-ready leads and opportunities to

our partners.

Sales-Ready Lead Purchase Timeframe

Immediately

Within 1 month

Within 3 months

Within 6 months

Within 1 year

Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com

Labcompare reaches the leading
institutions across several industries.

1 H Nati I Instit f
m) National Institutes of Health N s,;:g;'.'.fa.":ﬂ}zc&.‘.:.g-,
US. Department of Commerce

Turning Discovery Into Health

Lawrence Livermore (¥
g National Laboratory ‘59 hﬂﬁﬁ!ﬂmﬁ?ﬁ

MGERS Waksman Institute of Microbiology -—

Ames Research Center
Sandia
m National
Laboratories

@ o Yale FDA

US DA o EPA United States
- N Environmental Protection
~ . [

) NOVARTIS  ExonMobil

2025 Media Kit n



Audience Demographics

lobcompore PLACE OF EMPLOYMENT RESEARCH INTEREST

. . Academic Research 36% Chemistry 43%
The Buyer’'s Guide for Laboratory Equipment

D
Private Industry 27% Clinical Diagnostics
. . oth PFAS Testin
Leverage our audience to build your custom base. , - o Testng
iotech/Pharma Materials Testing
Labcompare attracts and engages an active Government | % Life science

ini i 7%
Clinical/Medical 0 Battery Testing (Lithium)

audience of laboratory science professionals

Environmental

searching for the latest products, applications, JOBTITLE Drug Diseovery
services, and technologies they need to purchase Lab;::tr;m::::: Cannabis Testing
- Pharmaceutical 16%
for their [aboratory. Labcompare provides you otner [NNNNNEDD Food & Beverage L
. . . Engineer
direct access to an influential group of University Professor/Facutty [ Research & Development | 12%
Forensics 11%
professionals in the laboratory marketplace Mzrad'upmfsmdem' 3-;% betrochemicals
around the world.
GLOBAL AUDIENCE
Labcompare helped NORTH AMERICA EUROPE
introduce me to new ASIA & SOUTH EAST ASIA

products and
technologies that |
was not aware of. Q

Irene C Solomon, PhD, Department
of Physiology
and Biophysics

q\\\‘ Stony Brook University

REST OF WORLD

lqbcompqre Laboratory
The Buyer’s Guide for Laboratory Equipment qu"pment GoodData Lead Data: Aug 2023 - July 2024 2025 Media Klt '



Audience Demographics

Reach Across Key Market Segments

Labcompare attracts a diverse and highly engaged audience from leading institutions worldwide, ensuring your products and solutions reaches key decision-makers in the most
relevant market segments. This data highlights the global influence of our platform and its alignment with key markets—including examples of our audience’s institutional

reach.

Market Segment

Cannabis Testing

Clinical Diagnostics

Environmental

Food & Beverage

North America: 30%
Europe: 10%
Rest of World: 59%

North America: 25%
Europe: 8%
Rest of World: 66%

North America: 30%
Europe: 10%
Rest of World: 60%

North America: 28%
Europe: 9%
Rest of World: 63%

USDA

UC, Davis

Oregon State University
Mayo Clinic

Mercy Health

Children's Hospital Colorado
Alberta Health Services

Lucile Packard Children’s Hospital of
Stanford

US EPA

CERN

Texas A&M University
Intertek

Pepsi-Cola

University of Cambridge
Unilever

General Mills

For insight into other applications and segments—contact your Sales

labcompare

The Buyer’s Guide for Laboratory Equipment

Executive.

Laboratory
Equipment

Data Sources:
Adobe Analytics: Aug 2023 - July 2024
GoodData Lead Data: Aug 2023 - July 2024

Life Science

Lithium Battery
Testing

Materials Testing

PFAS Testing

Geography Institution Reach (Examples) Market Segment Geography Institution Reach (Examples)

North America: 32%
Europe: 8%
Rest of World: 60%

North America: 36%
Europe: 8%
Rest of World: 55%

North America: 38%
Europe: 10%
Rest of World: 52%

North America: 32%
Europe: 10%
Rest of World: 58%

Korea Research Inst. Of Bioscience &
Biotechnology

Stanford University

Kings College

NIH

UT, M.D. Anderson Cancer Center

Pacifica Northwest National Laboratory
LG Energy Solution

Samsung SDI

Massachusetts Inst. Of Technology

Oak Ridge National Lab

Stanford University
Massachusetts Inst. Of Technology
NIST

EPA

Harvard University
Berkely Water Center
Pace
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Audience Demographics

Laboratory
Equipment

Laboratory Equipment, Labcompare’s
news outlet, attracts and engages an
active readership for leading research
news in the scientific community. These
newswire reads include important
updates on recent research studies,
scientific papers, and analysis of the
discoveries and innovations.

Data Sources:

PLACE OF EMPLOYMENT JOBTITLE

Lab Director/Manager

CEO/President/VP

Clinical/Medical 27%

Other
Research Scientist

Other

Biotech/Pharma

Biology/Life Science

37%

13%

University Professor/Faculty 8%
Materials Science .
Project Manager 8%
Environmental Science :

Engineer 8%
Chemicals
Food & Beverage
Government

GLOBAL AUDIENCE
NORTH AMERICA EUROPE

I

REST OF WORLD

lobcompare  Laboratory B
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ASIA & SOUTH EAST ASIA
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Choose the Right Channels to Reach Your Marketing

Objectives

Labcompare will help you match our marketing tactics to your business objectives and form a plan that is right for your company.

Target your customers during all stages of the buying cycle from awareness to purchase, across a network of top brands trusted by the

scientific community!

Influence Decisions at Each Stage of Product Awareness, Purchase, and Usage

I use Labcompare to
discover information
about an intended
purchase.

Lance Jarrett,

Analytical Chemist
Akzo Nobel Coatings

AkzoNobel

labcompare  Laboratory
e suyers cuice for tabortiarycqupmen. EQUIDMENE

LabTips, Application Notes, Technical Articles,
AWARE N E SS News, Infographics, eBooks, Content

Marketing, Custom Content, New Product
Spotlight, eNewsletters, eBlasts, Webinars,
Display Ads, Videos, Buyers’ Guides

Featured Products, Product Directory,
Product Comparisons, Product Reviews,
CO N S | D E RAT | O N Product Citation & Data Figures,

How-to-Buy Guides, Quick Picks

Product Listing Detail

DEC'S'ON Get Quote

Supplier Page Clicks

2025 Media Kit n



Marketing Goals

Brand Eggiﬁg?ﬁ’c High Funnel Traffic Content Thought Cuztl?ergt?g:téent
Awareness Generation Lead Generation Generation Sponsorship Leadership Promotion
@ i B
Product Listings p.10 [ [
Product Listing Enhancements: Citations & Figures p.11 [
SRERIE Product Listing Reviews p.12
Dlli'\lg(lgll"\(l)GRY New Product Spotlight p.13 ) ®
Featured Product Listing p.14 [ ] ([
Corporate Profile p.15 o ® { (] ®
eBlasts p.16 [ ] o (]
Multi-touch Email Campaign p.17 [ ( (]
MEDIA eNewsletter Sponsorship p.18 [ ] o (]
CHANNELS Application Focus eNewsletter p.19 [ ) o (]
Display Ads p-20 [ o (]
Retargeting Ads p-21 [ ] o (]
Content Hosting p-22 [ o [ ] ()
Editorial Advertising Program p.23 ® [ ] o
Content Marketing p.24 [ ] ] [ o ]
CONTENT eBooks p.25 { [ ] (] ® [ ]
CHANNELS Custom Content Creation p.26 [ ([ (] [ ([ (
Webinars p.27 [ ] ([ [ o
NEW! - Webinar to Article Conversion p.28
Videos p-29 [ ] ([ (] [ ) o )

2025 Media Kit




Product Listings
Kl

Labcompare’s Product Listings program prominently features
your products in our Product Directory, which is visited by Instrumentation & Equipment Supplies & Consumables

Labcompare’s sales-ready audience. This effective exposure not

only amplifies awareness of your products, but also ensures they Get Quote = Sales-qualified leads Supplier Page = Sales-qualified clicks/traffic
r f mind for consideration an rch ren . . .
:ued;cgr?cz dfor consideration and purchase by our engaged + Leads include full contact details and purchase timeframe + Cost-per-click, which means you only pay when someone clicks

dellyared el iy + Unique tracking codes can be added Supplier Page clickthrough

Benefits: + Leads can be delivered daily, as they are received, with full to track product performance

. . . contact details and purchasing timeframe. 0 . i i i
« Exposure to a sales-ready audience with lead generation at the ' PEVEREEIEH Cjyaitet! (0 GRSV NeS, SN €5 5550y 015, [RTERSTE S,
Lab Chemicals, Lab Consumables, Life Science Supplies, Pipette

core. Tips, Lab Software

* We enhance your product listings by associating journal
articles and figures that mention use of your product—at no
cost!

+ We offer two tailored listing programs based on your product

IRTracer-100 FTIR Spectrophotometer from ICP-MS Multi-Element Solution 2 with Mercury, 10
Shimadzi pg/mL (10 ppm), 125 mL from Spex CertiPrep

Be Be the first to write a review!
Cltations: __ 50 o Citations: 105

type, ensuring instrument and equipment drive sales-ready . ) [ comerrae |
inquiries I 10 Uy €5 S Ly AT ATl 2t 5 AT (i | Clrtas P rae M5 Mt e S0k 2t ercr, 10 gL 1 ) S5 G5, 125 i
while consumables drive sales-ready traffic. i
Features: ety ot sty eteres e ”"“ 0
+ A basic company profile that includes contact information and . :
your related product categories. Enhanced versions are ' T —
available for an additional fee and are designed to maximize e commo cranons Product Detail
eXpOSU re Of your Company and related aSSEtS. Product Detail ::-m \:PVMLS!tnlirirEltm!MSn\ul\ﬁnZWIlhMzr(ury 10 pg/mL (10 ppm), 125 mL
+ Related product category links to your products - m— e i
+ Product data can be updated quarterly == e s
* Monthly, detailed summary reports include product page o sorins
views, clicks to your website, and the number of leads p— e —
generated. Comprehensive end-of-campaign reporting is oo segeonons
provided and bohaberate s Company Info
reviewed with you by your Sales Executive. FreTE————— spexceramrep
Spex &=
See More Infrared Spectrophotometer certiprep Prone:

Company Info

labcompare  Laboratory
The Buyer’s Guide for Laboratory Equipment ql“pmen 2025 Media Kit n



Product Listing Enhancements

Product citations and published data figures offer scientists and researchers an additional
informative and data-driven approach to product selection for the lab. Labcompare is
committed to improving how scientists find and evaluate products. We will enhance your
product listing program with product citations and published data figures. When a product is
cited in a journal article, citations and figures from the paper where the product is referenced

will be incorporated into a newly redesigned image gallery on product pages.

Benefits:

» Quick and easy access to other researchers’ experimental results with a specific product

No additional cost!

Features:

labcompare

New image gallery to accommodate both figures and supplier images
Buttons to toggle between figures and supplier images

Users will be required to login to view figures

No login required to view supplier-provided images

Figure details include:

- Journal name, article title, publication date, authors

- Figure caption and excerpt from article where the product is mentioned

Contact us to learn about the additional citations we've
found for your company and products.

Laboratory
Equipment

Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com

NO
COST!

»
e
S
My
L g
e
oAt
R L7

Scientific Reports
Fig 1: Plasma hemolysis measurements with
NanoDro

[&]

000, Denovix DS-1 sual analysis

Wavelength Accuracy

Wavelength(s)

DS-11 Series Spectrophotometer / Fluorometer
from DeNovix Inc.

id .7 i Citations: __ (424
4 . H Figures:

ss|

ele

daXx
lue

:‘Bilg‘fa\

- Twice winner of Reviewer's Choice Product of the Year: T 1e DeNovix DS-11 Spectrophotometer /

Fluorometer. The DS-11 Series combines fluorescence, n icrovolume absorbance and optional cuvette

absorbance methods in a single, compact instrument. R¢ vidly quantify nucleic acid and protein samples over
the broadest dynamic range of any microvolume spectr¢ shotometer available

Fluorescence Freedom!

Citations (532)

(1) The octopamine receptor OAal influences oogenesis and reproductive performance in Rhodnius prolixus
PLoS One

December 29, 2023

Luca Finetti, lan Orchard, Angela B. Lange

protocol (Thermo Fisher Scientific, Waltham, Massachusetts, USA), quantified in a spectrophotometer DS-11 +( DeMovix inc
agarose gel electrophoresis. One ug of RNA

(2) Effect of Mechanical Stimuli on the Phenotypic Plasticity of Induced Pluripotent Stem-Cell-Derived Vascular Smooth Muscle C

ACS Applied Bio Materials

December 18, 2023

Elana M. Meijer, Rachel Giles, Christian G. M. van Dijk, Ranganath Maringanti, Tamar B. Wissing, Ymke Appels, lhsan Chrifi, Hanr
Smits, et al.

Bioline as described above. The purity and concentrations of RNA were quantified using spectrophotometry ( DS-11; DeNov.
cDNA synthesis was performed according to the protocol

(3) A Population-Based Cross-Sectional Study of Paediatric Coeliac Disease in Catalonia Showed a Downward Trend in Prevalent
Nutrients

December 13, 2023

Beatriz Arau, Beatriz Dietl, Emma Sudria-Lopez, Josefa Ribes, Laura Pareja, Teresa Marqués, Roger Garcia-Puig, Francisco Pujalt:

Banares, et al.

(Qiagen, Dusseldorf, Germany). The DNA obtained was quantified by using the spectrophotometer Denovix DS$-11 and the
by the commercial kit (15 ng/pL). PCR and reverse

0.5 nm (UV-Vis)

UV-Vis: 190-840 nm
Green LED: 525 nm (490-558 nm Excitation), 565-650 nm (Emission)

Red LED: 635 nm (613-662 nm Excitation),
Blue LED: 470 nm (442-497 nm Excitation),
UV: 375 nm (361-389 nm Excitation), 435-

-740 nm (Emission)
567 nm (Emission)
Emission)

7 inch Hi-Definition, glove-compatible touchscreen

of Labcompare's Audience finds citations very
0 useful in enabling them to move throu e
87% usefulin enabling them t through th
evaluation and selection process.
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Product Listing Reviews

EIEIER

Labcompare offers the tools you need to help encourage your customers to review your products today. Your Product Review Marketing Toolkit includes the
following free resources. This is a no-cost program made available to complement your product listing program on Labcompare. In addition to generating
qualified leads, you will be able to feature your customer reviews with your product listings.

. dical !
Benefits: B S el
+ No additional cost for these free resources! Share You Bxperience
* Builds credibility and trust with potential customers Ty for g o el prdics . o
 Improves decision-making with insights into performance and features Share o exprinc wh s round : labcompare
the globe on Lal )compare.com and receive a
« Encourages engagement and shows you value customer feedback A angta VALIDATED
* Increases conversion rates better than those without reviews NO =] ey ] REVIEWS
« Provides competitive advantage to differentiate from competitors SR 2 L8 .8 8 8 ¢
Submit Your Product Review at www.labcompare.com/review
Features: . .
: . Write a Product RevievlSY g VAV 2{ = (@101 28 2 {34 5 3{| 5\ [&d 5
Select from all the available tools to help encourage your current customers: e T
$20 Amazon.com gift card!
® Emall B|aSt |nVItat|0n ld)compom Hel, m!lonsgofsc'ent'srsl'ke ReVieW OUI' prOdUCtS o
) VALIDATED o e ”’E”"“"a
« Promotional Postcard RE\:LE*V:IS IS on Labcompare.com Lo
« Promotional Flyer W eeedwes and get a $20
) o helpful feedback to manufact|
« Labcompare Review Badge 87%
Labcompare provides a platform to share your insights for the products and S
+ Banner Ads of Labcompare's S Betltersize
« Social Ads Audience prefer .
« Email Signature Ad to read product _ -
. Submit Your Product Review at www.labcompare.com/review
making a

purchase.
REQUEST YOUR FREE ASSETS TO GET MORE REVIEWS

www.labcompare.com/review

labcompare  Laboratory
ql'“pmen Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com 2025 Media Kit n
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New Product Spotlight

Launching a new product and looking to promote it to the Labcompare audience? Our New Product Spotlight
offers an excellent opportunity for maximum exposure and visibility. Building on the success of our Featured
Products, this program provides an effective way to showcase your new products to our engaged and
targeted audience.

Benefits:

Spotlight to generate excitement with 10X more brand and product awareness
Prominent placement to increase awareness & visibility

Front-facing to reach decision-making audience

Sales-qualified leads and/or sales-ready

Features:

labcompare

A 400-word New Product Spotlight article written by our Editor based on the company-supplied product
press release and your answers to questions provided.

Includes a summary and link to the product

Placement in a dedicated New Products section within our site where these new product stories will reside.

Promotion in at least two eNewsletters

BONUS! Product will be placed on the site as a Featured Product alongside the New Product Spotlight
article feature

Inclusion and association of 2 supporting content items (whitepaper, application note, technical articles
or poster) on the product's dedicated page
Metrics reported at the end of the 12-month program include New Product Spotlight article, views;

Featured Product page views, clicks, leads generated; and impressions delivered from all
promotional channels.

Laboratory
Equipment

Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com

ElER

PO@E
FEATURED PRODUCTS

New Product Spotlight:
The Mastersizer 3000+: Redefining Particle Size Analysis

Wednesday, June 26, 2024

Particle size analysis plays a pivatal role across various industries, including pharmaceuticals, food, and materials science. It
influences the quality, stability, and performance of products, making precise measurement crucial for research and
development. The impartance af accurate particle size distribution cannot be overstated, as it affects everything fram drug
efficacy to the texture of food products, Malvern Panalytical has long been a leader in this field, and their latest innovation, the
Mastersizer 3000+, sets a new standard in particle size analysis.

The Mastersizer 3000+ builds on Malvern Panalytical's market.leading platform, offering groundbreaking features that enhance
usability and reliability. At the core of the Mastersizer 3000+ is its laser diffraction technology, which measures particle sizes
ranging from 10 nm to 3.5 mm. This system offers superior accuracy, excellent measurement reproducibility, and exceptianal
resolution for multimodal size distributions. Its compact design (63 cm x 30 cm) optimizes bench space, making it a practical

addition to any laboratory.

Key features of the Mastersizer 3000+ include the Smart Manager, which leverages the Internet of Things (IoT) to ensure
instrument health and connectivity. This feature allows for proactive maintenance and real-time troubleshooting, minimizing
feedback and tr

in the results. Additionally, the SOP Architect guides users in developing optimized settings for their methods, while the Size

Mastersizer 3000+ Ultra / Pro / Lab Particle
Size Analyzer

downtime. The Data Quality Guidance system provides g advice, enhancing confidence

Mastersizer 3000+ builds on the trusted and market

leading Malvern Panalytical platform ¢

Sure algorithm ensures certainty in size results. The OmniTrust software supports compliance with regulatory requirements, N
next evolutionary step n particle size analysis.

ensuring data integrity and facilitating 21 CFR Part 11 compliance.

Key Benefits
The Mastersizer 3000+ is particularly beneficial in various applications, including pharmaceuticals, chemicals, faod and
beverages, and materials science. In pharmaceuticals, precise particle size distribution is critical for drug formulation and Qualley data yau can rely an
bicavailability. In the chemical industry, it ensures consistent product performance. Food and beverage industries benefit from
improved texture and stability of products. Materials science applications include the development of advanced materialswith o211 viore

specific properties.

Compared to other systems on the market, the Mastersizer 3000+ stands out with its intelligent features and user-friendly
design. Its automatic alignment and cell location features ensure accurate and repeatable results without manual intervention,
The sample measurement cells are designed for easy access and cleaning, improving productivity and maintenance. The
Mastersizer Xplorer software simplifies the measurement process with an intuitive interface, expert advice, and streamlined

method development.

In addition, the Mastersizer 3000+ offers unparalleled flexibility with three versions: Lab, Pro, and Ultra. Each version caters to
different needs and budgets while maintaining the same high-performance hardware and software. The Ultra version, for
instance, includes advanced features such as Adaptive Diffraction technology and the Size Sure measurement made, providing

deeper analysis and smarter insights.
Mastersizer 3000+ from Malvern Panalytical is a revolutionary product in particle size analysis, offering unmatched
performance, ease of use, and compliance support. Its intelligent features and flexible options make it an invaluable tool for
various industries, setting a new benchmark in precision and reliability. Whether in pharmaceuticals, food production, or

materials science, the Mastersizer 3000+ ensures superior particle size analysis, enhancing product quality and performance

across the board

of Labcompare's Audience finds new products
0 and featured products useful in their evaluation
94% and featured products useful in their evaluati
and selection process.
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Featured Product Listing

“BRuaxy

Our Featured Product Listing is designed to enhance product exposure
and visibility, helping it stand out and get noticed. By leveraging targeted
media channels, it extends your product's reach and increases the
frequency of exposure, boosting the chances of engagement.

. Feat
Benefits: catu

Products that maintain a high level of brand awareness are likely to
generate more sales.

+ 10X more brand awareness compared to standard product listings

Priority ranking in search results so your product rises to the top and
stands out

Dynamic and compelling visual presentation of your product

Wavelengen Ronge
weighe

Somple Chamber
Detectorts)
Resolucion

SignahtoNoise Ratio

Features:

Sponsored product status (highlighted at the top of a category page)
in Labcompare’s product directory for one year

Rotation within Labcompare’s homepage carousel for 3 months
Image gallery that can include up to 5 images or video

Inclusion in a dedicated Featured Product section for one year
Published in Featured Product section of Labcompare eNewsletters
NEW! Inclusion in one dedicated Featured Product eNewsletter
Includes a Bonus Mini Product Brochure Video featured in the listing

Metrics reported at the end of the 12-month program include Featured
Product page views, clicks, leads generated, and impressions delivered
from all channels.

L Company Info

CGALAXY

SCIENTIFIC

Citations (1)

94%

Laboratory

labcompare Zhoratory

Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com

000 FT-MIR Spectror

> 20000
e Mo ear infrsred Specremeter (MR IR Spsctromete

Featured Product Section

QuasIR 4000 FT-NIR Spectrometer from Galaxy-
Scientific

red Product Listing

Near Infrared Spectrometer (NIR / IR Spectrometer)

Anear infrared spectromy

QUASR D00 FT-NR Specirometer

r (also known as NIR spectrometer) is an analytical instrument.
used to examine pharmaceutical, chemical or medical materials in bulk, with very little sample
preparation, Near infrared spectrometers offer spectral wavelength ranges around 12,500 to
4000 cm-1 ar more. NIR spectrometers use high precision diede array detectors and silicon or
wsnatieiusenise| lead-sulfide CCDs, which are generally more sensitive, Because of the diverse range of
applications for NIR spectrascapy, these NIR spectrometers can be reconfigured to

arrammadata hath linuid and <nlid camnlas_incidine

crmnatihilinwith many fiow-cell types

Sponsored Product Status

FING, Compare, and request a qUOLE 107 Near-INirared specirometers across (eading supplier

120001 4500an! high-

ssks

labcompare

Product Alerts

Opentrons Flex NGS Workstation
|}
;

-

a3iffflt

ineluding access to product citations, related published figures, and first-hand reviews from

Products (18) User Reviews (4)

Showing 18 of 18 products

Company Filter v

Sponsored Products

QuaslR 4000 FT-NIR Spectrometer
Galaxy-Scientific

Opentrons

The next generation of lab automation is
‘Wavelength Range: 12,000 ta 4,000 cm!
The Flex robot is the base of a modu

Newsletter NEW!

” . A
Resolution: < 0.78 nm @ 1392 nm ?
el S

signal-to-Noise Ratio: > 20,000:1

Glations: 1) Featured Product
o X . ; e i i s MONT
MB-Rx in-situ Reaction Monitoring Analyzer { \
i ABB Analytical | h Analyzer
T "
N | Wavelength  +ZnSe ATR probe + silver halide fibres: 600-3300 cm-1 ‘ IT .

& Range: “Diamond ATR probe + silver halide fibres: 600-1900 cr "m [ ?}E B’A‘\za_lyhca\ R ‘
2300-3300 cm-1 e | | he MB-Rx is a robust FT-IR analyzer providing real-
+Zr02 ATR probe + chalcogenide fibres: 1550-8000 cm- mu - iy tion monitoring for various

Resolution: Apodized resclution adjustable from 1 cm? to 64 cm™! " - Hro 2 chemical and biotechnology
Signal-te-Noise Ratio: Inquire applications. It ... Learn more
Cell-IQ™ Series CO2 Incubators
oy MB3600 FT-NIR Laboratory Analyzer = Q
- I
- -‘L\‘.”.‘\U ABB fAnalytical = PHC Corporation of North America
! Wavelength With DTGS detector 3,700 to 15,000 cm”, with InAs detect Cell-IQ™ Series 5.8 cu.ft. CO2 Laboratory Incubator:
E Range: 3,700 to 12,000 !, with InGaks detector 3,900 to 11,80( PHCbi brand's 5.8 .
1 2
Resolution: Better than 0.7 cm™’
Signaltoe-  With DTGS detectar: > 100 000: 1 with InAs detectar; > 51 <
Nolse Ratio: 000: 1, with InGaAs detector: > 600 000: 1
Modular Incubator Chamber (MIC-101)
T ey Embrient Inc.

of Labcompare's Audience finds new products and featured
products useful in their evaluation and selection process.
2025 Media Kit



Corporate Profile ’

A Corporate Profile is a prominent resource for companies aiming to enhance their brand visibility and showcase integration of their listing program. Many of our visitors are eager
to learn more about the companies behind the products they are considering. We offer a variety of custom options to help distinguish your company and showcase its core mission.
Choosing one or two of our premium upgrades can significantly impact whether your product or service is chosen for further consideration.

Featured Brands

Agilent Technologies

Agilent is a leader in life sciences, diagnostics, and applied chemical markets. The company provides
laboratories worldwide with instruments, services, consumables, applications, and expertise enabling
customers to gain the insights they seek. ... Read More

AirClean Systems
At AirClean® Systems, our goal is to continually offer the safest, most reliable and trusted hoods,

AirClean enclosures and cabinets in the industry. For anyone who works with hazardous chemicals, we strive to
create a safe and clean environment that protects... Read More
Analytik Jena
anal ﬁk-ena Our high performance analysis instruments are used whenever precision and reliability are required.
Y‘ ] Whether it is water analysis, environmental monitoring, health care, or quality control, our devices

guarantee that strict standards have been ... Read More

Azenta Life Sciences

Azenta Life Sciences is a leading provider of life sciences solutions worldh
breakthroughs and therapies to market faster. Azenta provides a full suif E n h an ced P rofi I e

HORIBA Scientific Corporate Profile

BASIC

ENHANCED

PREMIUM

About Us section - includes your company's contact details, address, phone
and website URL, and social media profiles URLs.

Related Product Categories - includes all relevant product categories so
users can quickly and easily access the products your company has listed
within our product directory.

Contact section - includes a Request More Information lead form for general
inquiries as well as a link out to your home page, facilitating lead and traffic
generation.

Embedded Company Video- an area to link to a corporate profile video,
should your company have one. If your company does not have a corporate
video, we can create one at a special rate when purchased with the Enhanced
Corporate Profile.

Searchability- link to your profile will appear at the top of search results so
your company name is visible when a user conducts a search for your
company name on Labcompare.com

COMPANY DESCRIPTION
s 0 HORIBA Sclentifc, part of HORIBA, headguartered in Japan, provides an extensive array of instruments and salutions for
applications across a broad range of scientific R&D and QC measurements. HORIBA Scientific is a world leader in OEM Spectroscopy,
elemental analysis, flucrescence (including the PTI brand), forensics, GOS, ICP, particle characterization, Raman, spectroscopic
ellipsometry, sulfur-in-oil, and water quality as well as XRF. Our are found in ies and industries
+ HORIBA Scientific around the world. Proven quality and trusted perfarmance have established widespread confidence in the HORIBA Brand. Since
BMG 'LABTE( 9755 Research Drive 1819, prominent absorbed brands include Jobin Yvon, Glen Spectra, IBH, SPEX, Insiruments 5.4, 15A, Dilor, Sofie, SLM, Genoptics,

The Micropiate Resder Com

s

DeNovix

labcompare

The Buyer’s Guide for Laboratory Equipment

Irvine, CA 92618
United States

Phone: 800-446-7422
Wehsite; www.horiba.com

S S

e o= =
analytical and diagnostic solutions enable scientists ... Read More

DeNovix Inc.

Beta Scientific, and Phatan Technalogy International, By combining the strengths of the research, development, applications, sales,
service, and support organizations of all, HORIBA Scientific offers researchers the best products and solutions while expanding our
superiar service and support with a truly global netwark. The HORIBA Scientific segment is part of the HORIBA Group, which
provides an extensive array of and systems for applicatians ranging fr tomotive R&D, process and environmental
monitoring, in-uitro medical diagnostics, semiconductor manufacturing, and metrology.

SETT e S S S S S S

DeNovix Inc. is a private biotechnology company formed in 2012. As scientists and engineers with
proven track records of commercializing innovative products, we are passionate about facilitating the
advances being made in today’s scientific community... Read More

Laboratory
Equipment

Featured Product- showcases any Featured Products you may have
purchased from us for maximum exposure

Product Reviews - displays all of the product reviews your products may
have received from our audience, helping your company to establish instant
credibility and product usage validation.

Resources - highlights any content you are hosting on our site; in addition to
any Labcompare content you may have sponsored, providing additional
opportunities to showcase your content.

Company Profile Article - features a Q/A interview article. A PDF of the
article will be provided for your own use..

2025 Media Kit




eBlasts

eBlasts enable advertisers to connect with an audience that has purchasing authority. Our subscribers have opted in to receive third-party communications, guaranteeing an
engaged and interested audience. By aligning research interests with website activity, our eBlasts achieve top industry engagement metrics, enhancing ROI. Additionally, we
offer expert advice to ensure optimal performance of your eBlasts.

Select from key research interests:

Benefits: | )
. . * Animal Researc
« Connect with an engaged audience
who has opted in to receive our partner alerts. * Battery Testing MIA/-;E Hey, What's NU?
. R h I d H h d ° Cannabis TeStIn & Anal S|S Looking for Your Perfect Biosafety Cabinet?
each a large audience with targeted messages g y
« Adirect line to laboratory professionals’ inboxes « Chemistry Biosafety Cabinet Selection in
* ng? your brand top-of-mind and » Clinical Diagnostics the Context of Risk Assessment
reinfor rm ing. - L .
e orce yOU essag g . Drug DISCOVEry/ Cllnlcal Trlals Deciding Which Biological Safety Cabinet (BSC) Works Best
Featu res: R Environmental for Your Lab Based on Your Overall Risk Assessment s
. . . 1 A.",, ’J?:
» Free optimized email templates are * Forensics . g
available, should your resources be limited. - Food & Beverage o
+ Custom template design and translation « Informatics & LIMS o ' . _
. . onducting a risk assessment is one of the first stops that is
services offered, should you require expert . . recommended before performing new experiments that may xpose
. b L|fe SCIenCG workers to hazardous conditions or materials. However, you may be
COﬂSU|tatI0n and deve|0pment Support. wondering what is a risk assessment, and how do | conduct an
° Mass Spectrometry appropriate one for my biological materials work? In this white paper,

we will discuss what a risk assessment entails, what information you

+ Metrics available one week post deployment = il dscuss what ik sssssmont ntals, what formation 3o
. . o . 4 . will need to perform one, how to mitigate risks, a ow the selection
(tOta| Sent, OpenS, C|ICkS, etC.) and Ilnk aCtIVIty * Materlals TeStIng & ResearCh of your biosafety cabinet fits into your overall risk assessment and risk

+ Image Analysis / Microscopy i

« Petrochemicals
* PFAS Testing

+ Pharmaceutical

* Research & Development

+ Separation Science / Chromatography
+ Spectroscopy

8 Expert Resources

’ Creating a for BSC Training

©'~ GDPR 0/. Average Open Rate
Y 29 /O (Lab Group Network)

«, «* COMPLIANT

Laboratory
lQbCOmPQre Equipmel‘%,t 2025 Media Kit n



Multi-touch & Drip Email Campaigns

: : . . . Re-Engagement Email Campaign
Multi-touch Email Campaigns are engagement-focused email campaigns 8ag ! paig

tailored to the responses of your email audience. A multi-touch campaign How a Re-Engagement Email Campaign Works:
dellvers your message over the course Of Several emaI|S based on the ............................................................
initial engagement of the first email to maximize overall campaign 7 KL s
engagement. RO > ——

INITIAL eBLAST CTA CLICKED? OPENED, CLICKED

Send email with CTA s« NO No additional action
Whether the goal is increasing company awareness, drive traffic, or : :
increase leads— through consistent touch points, these top-of-mind \l/
campaigns will help you get there. Multi-touch programs have @ OPENED, NO CLICK
demonstrated an increase in email metrics such as open rates, click- Resend nital emal with revied subect Ine

through rates, and conversions. Our specialists will assist in the design of
the program to increase engagement and help ensure the success of

your campaign. &K s .
A > (G o [

X

. . . UNOPENED CTA CLICKED? OPENED, CLICKED
We offer 2 types of multi-touch email campaigns: S : no
Contacts are re-engaged according to their level of interaction and \l/
campalgn type. OPENED, NO CLICK
* Re-Engagement Email Campaign e o i Aronge o
* 3-Touch Drip Email Campaign Features:
Benefits: + Single creative (CTA) to be sent per campaign with

. . . ) re-engagement to those who:
* Reach your audience with a series of targeted messages over time.

+ Tailor content to individual preferences and behavior for maximum
relevance. — Opened/no click

* Guide leads through the sales funnel with strategically timed emails. — Opened/clicked
+ Save time and resources with automated scheduling.

— Did not open the email

* Each name is contacted at least two times.

* Reports sent two weeks post completion of the full
campaign; includes total sent, open rate, views,
total clicks, and CTR

lchomef e Labo_ratory‘ 79% Average Open Rate

The Buyer’s Guide for Laboratory Equipment EqUIpment

3-Touch Drip Email Campaign

How a 3-Touch Drip Email Campaign Works:

\/ EMAIL #1
— Send email with CTA

\/ Opportunity: Education/Awareness
r - Example: Content/App Note/Whitepaper/etc.

EMAIL #2
YES —\/ Send email with CTA
%% \/_ Opportunity: Interest/Evaluation

Example: Webinar/Video/Content/etc.

EMAIL #3
VES —-\\/ Send email with CTA
% \/ Opportunity: Consideration/Action
.
.
.

Example: Reviews/Testimonials/
Trial/Discounts/etc.

\/ UNOPENED
Resend initial email
— with revised subject line
E l COMPLETE

Features:

 Three different creatives (CTAs) to be sent per campaign:
— 1st Email includes a reblast to unopens

— 2nd Email sends a different CTA to those who engaged
with the 1st Blast

— 3rd Email sends a different CTA to those who engaged
with the 2nd Blast

« Each name is contacted at least three times.

+ Reports sent two weeks post completion of the full campaign;
includes total sent, open rate, views, total clicks, and CTR

2025 Media Kit



eNewsletter Sponsorship

We keep our trusted brands top-of-mind with our engaged audiences by notifying our readers of
products, articles, and news that interest them. Our eNewsletters are highly effective for driving
brand awareness and product introductions. Sent to qualified lab professionals, our
eNewsletters place your messaging alongside breaking meaningful and informational content.

Benefits:

+ Boost brand recognition within the newsletter’'s readership

» Connect with subscribers who actively seek valuable information
+ Align your brand with trusted and established content

Features:
Select from text-based or banner ad sponsorship:
+ Labcompare

- Top leaderboard ad (600 x 100 pixels)

- Native sponsorship (187 x 134 pixels; primary and secondary spots)
(Includes image and text)

+ Laboratory Equipment News

- Top leaderboard ad (600 x 100 pixels)
- Medium rectangle ad (300 x 250 pixels; primary and secondary spots)

+ Metrics available on newsletter total sent, opens, and sponsorship clicks

labcompare  Laboratory
e suyers cuice for tabortiarycqupmen. EQUIDMENE

labcompare

Mapping the Cell Journey

Featured Content

COMPLIMENTARY INFOGRAPHIC

Study: NGS Should Be Go-to Technology
on Day Zero of the Next Pandemic

tagenomic .. Read More

Overcoming Common Challenges in
Sample Viability for Single-Cell Research

biological in
5, .. Read More

Chemical Resistant Fume Hoods

dget. Learn more

LEADERBOARD

[ sHIMADZU

234 Scientists Publish Report on

Raising the Bar on (U)HPLC Capabllltles

Outstanding data quality, excellent workflow
efficiency, and maximum uptime
learn more

LEADERBOARD
Spons

@&
Entegris

s

‘Intensifying’ Climate and

Irreversible Changes

[
K
=y
MEDIUM RECTANGLE

NEWS

Study: Global Eradication of COVID-19 Feasible, More So Than

Polio

PRIMARY SPONSORSHIP

Treatment Target to Control Cytokine
Storm

ore

Novel Method to Explain Oxide Roles in

229

BOB™ Open-Design Upright Microscope

Sutter Instrument

tiol

The global eradication of COVID-
19 is probably feasible, and
more so than it is for polio,
although considerably less so
than it was for smallpox,
suggests a comparative score
of technical, sociopolitical, and
economic factors for all three
infections.

FULL STORY 2%

ns Breathe Life into Complex Scientific Concepts

Average
Open Rate

The animations reveal key
molecular steps of cell
respiration, generated with
accurate scientific data and
research.

FULL STORY 2%
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Application Focus eNewsletter

Our Application eNewsletters offer an exclusive sponsorship opportunity, Available application target areas:

where the sponsor can showcase their application notes or technical . Animal Research lobcompare
articles alongside our content—helping you establish yourself as thought o
leaders within specific areas of expertise! - Battery Testing (Lithium)
. . . . . . Featured Content
eNewsletters are sent to relevant subscribers ensuring the most targeted + Cannabis Testing & Analysis Chemistry s e
i i i i L . . Hydrogen Carrier Gas for GC
audience and content engagement. The application notes provided by - Clinical Diagnostics Vs NN

may seem daunting, laboratories can
take advantage of faster analysis
times and lower costs when switching
to hydrogen ... Read More

sponsors can be gated, which provides a lead-generation opportunity.

Or they can be ungated and link back to your website to drive traffic. * Drug Discovery Environmental

* Forensics GC/MS Technology

Writing this article in southwest Ohio,

+ Food & Beverage

Benefits: nt ics & LIMS }h'ymp'd}h,{“’gf%f?l
. : . ) e Informatics | can appraciate the v
+ Direct exposure to a niche audience deeply engaged in . _ AERS NS
the SpeCiﬁC tOpiC. - Life Science App Note: Comparison Analysis of
.. . L. Commercially Available
+ Exclusivity as the sole sponsor, ensuring undivided * Mass Spectrometry JEOL D Kok W
attention from readers. « Materials Testing & Research my:::s;spg? v:en reported an
. . . . examp!eon lgiffggnlia\ll‘?Si?‘[[y;{{ciglsing
Access to key stakeholders and decision makers within « Image Analysis/Microscopy bl et & ek LB
the t0p|C'S Communlty. P h ical possible to easily... Read More
« Petrochemicals .
App Note: AccuTOF GC Petroleum &
. Petrochemicals Applications
 PFAS Testlng IJEDLD Notebook
Feat u res: ° Pha rmace ut|ca | ‘ lc?vg;LSierviDoD.‘r:}w\g?A\gti:llljg(r)ol"\,iGdéj\?pha

instrumentation, as well as it's basic
performance capabilities...Read More

+ Sponsorship Exclusivity—only one sponsor per eNewsletter.
» Sponsor can provide up to three (3) application notes,

» Research & Development

Mare Articles »

» Separation Science

that can either be gated (to generate leads) or ungated —— ——— b
(to drive traffic to your website) + Chromatography keeping it simple
* NEW! One Featured Product included. + Spectroscopy 20% Average éﬂ%%?ﬁ%ﬁgﬂgfémjg,:;
« Includes 1 to 2 most popular/relevant editorial selected by our Editors Open Rate gﬂé:’friq:?:a%e,\;ngvgﬁ;ﬁéfe“.ér”
* The eNewsletters are sent to 5,000 relevant subscribers. i opetation: Leany more
+ eNewsletter stats—open rates and CTRs \—
» Delivery of leads generated by application notes, if gated. i

UltraQuad™ SQ-Zeta Single Quad

— [ P N

Laboratory



Display Ads

Display ads, also referred to as banner ads, are well-positioned for high visibility on
our websites for best-in-class digital advertising with a variety of options that fit your
budget and your business, while ensuring the best possible ROI. They grab the
attention of a large network of industry professionals who are on our websites
searching products and accessing technical content. Display ads lead to increased
branding and click-throughs for increased interaction with your brand and its
products.

Benefits:

* Guaranteed impression-based programs

» Promote your brand, products, and content

* Quality branding for new products and special offers

+ Direct clicks and traffic of engaged visitors to your website
» Recognition of your logo and branding

+ Regional or content targeting options available

Features:
« Standard IAB sizes are offered
- Leaderboard (728 x 90 pixels)
- Medium Rectangle (300 x 250 pixels)
- Billboard (970 x 250 pixels) (Laboratory Equipment only)

+ Custom design services, should you require expert consultation
and development support.

» Metrics available on display ad (impressions, clicks, and CTR)

Laboratory

labcompare Zhoratory

The Buyer’s Guide for Laboratory Equipment

New Instrument in Place of Older Mass.
Spec

labcompare [ S ——————
L e q ~
o me.  Getfaster results -~
With macro TGA o

Be Bold

thermo
soentio

MEDIUM
RECTANGLE

Latest Updates, Technology
News and Trends, Noew Products,
Promotions, Buying Tips, and More!

Quality Products at
Great Prices!

MEDIUM
RECTANGLE

Laboratory T ——
Equipmerit

The first micro-CT system to provide
sub-micron spatial resolution
TESCAN UniTOM HR

Astronaut Blood, Urine Make Perfect Extraterrestrial Concrete
Segesmbr 14,2031

NEW Integrated i-Series

Raising the Bar on (U)HPLC Capabilities
Excellent workflow efficiency, easy maintenance,
intelligent automation, and flexible software
control options

[IsHIMADZU

Laboratory BILLBOARD

Eqmpment
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Retargeting Ads

Retargeting is a way to connect with our website visitors after post-visit. Strategically position your ads in front of our audience as they browse off our site through Google
or its partner websites and mobile apps; increase your brand awareness or remind those audiences to make a purchase. Whether you're looking to drive sales activity,
increase registrations, or promote awareness of your brand, remarketing can be a strategic component of your digital advertising strategy. Expand the reach of your
display advertisements!

|obcompore ANOTHERSIT- = (\YOUR SITE  sHoppiNG CART YOUR SITE
a . .\j— = A ; M :
A Y
STEP 1 STEP 2 STEP 3
User Exits Our Site Your ad “follows” user to another site. User engages with your site
User notices ad and visits your site. (eg. download, purchase, etc.)
Benefits: Features: | _ _
+ Boosted awareness: You can increase your awareness and engagement with ) Mlnlmum 25,000 impression per campaign . .
your brand. + Creative can be swapped once per month for campaigns running longer than a
+ Dynamic following: You can show your ads to people who've previously month ' _ . . ' _ .
interacted with our site right when they're searching elsewhere and are more * Select from multiple ad sizes; maximum 3 sizes are included with each campaign.
||ke|y to make a purchase_ Available size Offered
- Large-scale reach: You can reach people across their devices as they browse - Square (250 x 250 pixels) -
over 2 million websites and mobile apps. - Small Square (200 x 200 pixels)

- Banner (468 x 60 pixels)

- Leaderboard (728 x 90 pixels)

- Inline Rectangle (300 x 250 pixels)

- Large Rectangle(336 x 280 pixels)

- Skyscraper (120 x 600 pixels)

- Wide Skyscraper (160 x 600 pixels)
lchomefe Labo_ratory‘ « Metrics available on display ad (impressions, clicks, and CTR)
e suyers cuice for tabortiary cqupmen. EQUIDIMENE




Content Hosting

Informative and educational content such as Whitepapers, App Notes, and Posters are useful
to industry professionals when searching for solutions, application use, and advances in
technologies. By hosting your Whitepaper, Poster, or Video associating it with your Supplier
listing you can maximize your investment as well as showcase these assets. Post your content
across out sites today!

We offer 2 types of content hosting programs to choose from:

PRODUCTS

» Basic Content Hosting
+ Enhanced Content Hosting- includes an additional dedicated eBlast to promote to 5K min.
readers

Benefits: gl
+ Brand Visibility: Increase your brand's online presence and visibility by hosting valuable and Y
relevant content. pe——
» Audience Engagement: Reach a global or targeted audience.
» Lead Generation: Attract potential customers and capture leads by offering gated content
such as application notes, whitepapers, etc. that provide valuable information in exchange V¢ vavern
for contact details.
» Customer Education: Educate your audience about your products or services, industry
trends, and best practices to help them make informed purchasing decisions and build trust
in your brand. Woters: | 2R
Features:
BaRgRe

» Archived for one year in dedicated section online

» Each asset can be associated with a product you list in our directory and if you purchase an
Enhanced or Premium Corporate Profile, will be included in the Resources section within the
Corporate Profile.

+ Includes promotion within relevant section of one eNewsletter

+ Registration option can make this a lead-generating vehicle

« Complete contact information provided for leads generated

» Reporting of leads generated by gated content includes full contact information

‘Q Rigalcuw

A Selected Products

Laboratory

labcompare Zhoratory

lobcompare

APPLICATIONS

any v | Select Content Type

ARTICLES VIDEOS 'WRITE A REVIEW RESOURCES

=

BRAND® Dispensette® S Bottletop Dispensers H
Dispense most lab reagents with precise volumes éx;‘é .

d

A > Articles > Supplier Resources

Supplier Resources

Informative content focused on techniques and applications submitted by our expert partners.

Think Particle Size, Choose Mastersizer
App Note

Monday, August 05, 2024
At Malvern Panalytical, we are immensely proud of our laser diffraction particle size analyzer, the
Mastersizer. Every day, we engage with scientists, researchers, and quality ... Read More

Mastersizer 3000+: Malvern laser diffraction technology
App Note
Monday, August 05, 2024
Mastersizer 3000+ builds on the trusted and market- leading Malvern Panalytical platform to define the
next evolutionary step in particle size analysis. The plus embodies ... Read More

Key Analytical Techniques for Pharmaceutical Discovery and Formulation

eBook

Tuesday, July ,.2024

The studies in this eBook focus on four material analysis techniques that can help researchers solve
these common challenges and enhance pharmaceutical development. Read More

Maximizing Water Purification System Uptime: A Guide for More Efficient Clinical Laboratories
Whitepaper

Friday. June, 14, 2024

In clinical laboratories, the analyzers performing chemistry, hematology and immunology assays require
large quantities of water to correctly perform their high-throughput ... Read More

Supermini200 (RX9)
App Note

Friday, June 07..2024
The benchtop wavelength dispersive X-ray fluorescent spectrometer Supermini200 and its predecessors
have been on the market since 2000 and are being used on every continent in the ... Read More

Reagents for Nucleic Acid Synthesis

WELCOME GUEST ™5 SIGNIN REGISTER SUBSCRIBE ENEWSLETTERS SUBMIT REVIEW

o
BRAND

Leave a
product review
and receive a
$20 Amazon
Gift Card

Compact, Rugged
Gas Chromatograph

Brevis GC-2050 offers
uncompromising

performance and s
scalability in an 'l
easy-to-use design fit i
for any laboratory o |

Click here to
learn more

SUBSCRIBE TO ENEWSLETTERS »

ElsHIMADZU

Get the Latest Updates, Technology
News and Trends, New Products,
Promotions, Buying Tips, and More!

Your Email Address

£ UNIQUE

PROTEIN GEL
CHEMISTRIES

*Eligible Content Hosting includes Application Notes, Whitepapers, Technical Article, Posters, or Video.
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Editorial Advertising Program

o¥]0

Advertising around exclusive editorial articles is an effective strategy to reach specific audiences by leveraging the credibility and influence of the editorial content thus
increasing your brand awareness, leadership and potential for RFQ leads. Our Editorial Advertising Program allows you to reach prospective buyers when it matters most!
This specially-designed program allows you to associate your brand and products for one year alongside an article of choice for maximum impact.

Do’s and Don’ts of Cell Culturing
Benefits: Mondayspember 62024 Mt Tofr (%) () ) @
+ Integrate your promotional message seamlessly into the surrounding editorial content.
+ Align with your target audience.
» Capture audience attention alongside appealing content that resonates with their interests.
+ Leverage the credibility and trust associated with the Labcompare.

By very precisely regulating CO,, humidity and temperature,
cell culture incubators produce in vivo conditions in vitro.
Creating the ideal environment for cell and tissue work,

Leave a
product review
and receive a
$20 Amazon
Gift Card

however, is an extremely sensitive process that requires
optimum and reproducible growth conditions.

DO: Ensure optimal starting conditions

Scientists need blank canvases to begin the difficult cell
cultivation process. Trying to cultivate a new batch of cells in

an incubator with E.coli still hanging around from the last
o Submit a Review
run is a disaster waiting to happen. Dry heat sterilization is

How it works: e T O | ONLINE DISPLAY AD
Determine which editorial you are interested in sponsoring lobcompare vttt | -

+ Option 1: Choose your preferred topic from Labcompare’s 2025 Editorial Calendar. e prose

* Option 2: Meet with our Editor to discuss custom topic. Featured Content Kord g e i o ok o )

« Option 3: Submit editorial for online per submission guidelines. Cutd orLab Mamgers .
Features: - ?Ziil‘q“u?l‘lTQZZ?:’EZZ5321";;5!:212221’.‘22"2?252%31,.2 & e
» Associate your brand & product with credible relevant editorial article for 12 months Reducing Risk n COT Resemrch - Qw
+ Sponsorship/ad in the e-Newsletter featuring the article you selected e o et and - N
+ 12-month medium rectangle display ad i A oo conamns, s s rorgsanoose | OIS

1ad during your experiment to ensure you are opening the

perature uniformity for the samples left within. While

» One featured product for lead-gen promoted alongside the editorial article
+ Leads are sent as received & article page views report upon campaign completion

» Report provided upon completion of the program on article page views,
featured product, medium rectangle ad, and newsletter sponsorship.

PFAS Testing and Analysis Innovations
from Agilent

Agilent offers comprehensive solutions in PFAS

sampe e : 89(y utilize and find Labcompare’s buyers’
NEWSLETTER SPONSORSHIP/AD .. Loam more o guides and purchasing tips useful

Latest News

- . New T i Could R ioni;
Mass Spectrometry For Small Sample
l l L b t Analysis
The Buyer’s Guide for Laboratory Equipment qu'“pment Source: “2024 Lab Insights & Purchasing Survey”; Labcompare.com 2025 Media Kit H




Content Marketing

A Content Marketing program helps support your marketing
efforts by targeting your desired audience in the awareness
phase. This effective tool will help you attract, acquire, and
engage your audience by homing in on the issues that are
important to them.

Content will be hosted on our site and marketed through our
network to generate leads, which will result in profitable
customer opportunities for nurturing your prospects in the
buying journey.

Benefits:

* Increased Brand Awareness: Increase your brand’s visibility
by creating and distributing valuable, relevant, and
consistent content.

* Measurable Results: Campaign metrics on leads generated
with full contact information

+ Ownership Guarantee: You retain full ownership of the
content we create for you after the promotions have been
completed.

Features:

+ Production and design of gated content (e.g., comparison
chart, timeline, infographic, list, fun facts, and more)

» Content hosted for 12 months

+ High-funnel, information-qualified leads delivered by email
as received

+ Marketing through our network, including social media,
email campaigns, etc.

labcompare  Laboratory
e suyers cuice for tabortiarycqupmen. EQUIDMENE

EV lithium-ion battery pack contains hundreds of individual cells wired together. A single flaw in only one of t
" »

o THREE AREAS
t;uo;: US on in Your Lapg
s H 117
ENSURING A ainability Journey [P, - SN
Z Precision
‘Quality’ Future: ) = ==
g S Wasty oo o o
2o s 3 o & " s e o many instances, iRy goul, Ly
Lithium-ion Batteries for Electric Vehicles s o 5 e ™ R S Gk
i
. Place in case Power E \\
salo and use of vehicios is on the rise, In tho United Statos, 5.7% of car salos in 2022 nergy ¥4 oty bk
were fully electric vehicles, up from 1.4% in 2019. In Europe, electric cars are even more popular, accounting for lsing the i Usaga Sesgring
121% of market share last year. China is the f inthe for 29%of :"
domestic car sales in 2022, up from 16% in 2021. But the tochnology behind electric vehiclos is complox. A sing? tely "

That's why quality (QC)inthe f lith batterios for ohiclos is of the utmost

d internal short circuits that could ignite a battery’s flammabile electro

There are three g | steps for Li-ion batteries: preparning the electrodes,

way-lot's review a fowof them.

bling the y colls, and finishing y assembly. Each step has multiple QC checks along the

QC Testing 1: Optical inspection

y i

solutions 1o QC the electrodes. For examplo, optical car

focts liko S

and irregular geometries at the edge of the flms, while X-ray
the anode and fims are

309
precisely akgned with one another in a cell

QC sting 2: Moisture anal

Maintaining minimal water content is  strict requicomen
25 the liquid with lith

y e
Thus, torem
acelt bied.
moisture analyzers, ke the Sartorius MA 160, can be empk
multiple points during the vacuum drying process to ensun
evaluation of moisture. Moisture analyzers can also be used

10 peoparing the electrode sturries.

QC Testing 3: Precision weighing

O olectrodos. y dry,
can be assembled. Tho electrode s loaded into 3 case and
9! hoads ace used to dispanse the ligu

heads must and regu

controlled. For this pr

f up to 0.01 mg .l

should also have 3 robust internal calibration system foreasyches 3.
nd aswoll as anddata

interface. Finally, the last step of the QC process i for the celis to g

™

the stabiity of a cell's QUtput vOItage Over several woeks.

labcompare
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eBooks

Our eBook program offers a blend of content from Labcompare with your company insights, providing education to lab professionals on cutting-edge topics and
technological advances. Our eBook promotional and distribution program offers the ability to have your content seen by over a million professionals, who are highly
engaged.

Exclusive Sponsor eBook

Benefits:
+ Showcase deep industry knowledge and innovative B[S
ideas to position yourself as a leader. + One relevant article will be included.
. . - + Editorial and design expertise to steer creation of high-
. Stan_d out from your competitors to provide valuable insights _and il &) v lusible co-srzmeied] coriEni
cutting-edge perspectives to power up your thought leadership. - PDF for your own distribution post our promotion
+ Shape conversations and set the agenda by addressing emerging trends INNOVATIONS IN

Sponsor Provides:

[ ] (]
eBook will include two sponsor ads in the front and back I-Ithlum- Ion

(8.5x 11); optional. =

« Two or three pieces of content from sponsor (up to 1500 - Battery TEStlng
words each) will be included (articles, white papers, : !

Features infographics, check lists, etc). Content that inspires

+ Sponsor resource page, which can include links to new products, SRR TR 2 RO Ee.

videos, posters, webinars, etc., in a highly graphic format » Various types of media are encouraged for the sponsor
resource page, which can include links to new products,

* Multi-channel promotion videos, posters, webinars, etc., in a highly graphic format.
+ Contact leads delivered to you at a timeframe you select

+ End of campaign report will include total number of leads delivered Multi-Sponsor eBooks

as well as visit information
» PDF for your own distribution will be provided post our promotion

+ Attract high-quality leads interested in your thought leadership
» We offer two options based on exclusivity to accommodate any budget

“~ .

FEATURED ARTICLES:

Advancements Measurement of Trace
in Characterization Element Impurities Solutions
Techniques N Using ICP-OES

We provides:

* One relevant article will be included in the eBook.

» Editorial and design expertise to steer creation of high-
quality and valuable co-branded content.

Sponsor Provides:

+ One application note (or white paper or technical blog post)
about 1,000 words in length. Educational content and non-
promotional content is highly recommended.

« One ad (8.5 x 11 inch) to appear within your or alongside
your application note.

labcompare Laboratory
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Custom Content Creation

Demonstrate Thought Leadership

Our custom content creation services are tailored to elevate your brand's
narrative in the digital landscape. With a keen understanding of your target
audience and strategic storytelling prowess, we craft compelling narratives that
resonate. From engaging articles to captivating infographics, our team
collaborates closely with you to ensure every piece of content reflects your
brand's voice and values. Let us bring your vision to life and captivate your
audience with authentic and impactful storytelling.

Examples include, but are not limited to:
+ Whitepapers

* Webinar summaries

* Presentation overviews

* Roundtable discussions

+ Infographics

* Thought leadership interviews

+ eBooks

« Company/Product profiles

+ Infographic Creative Services

Are you looking for help creating an infographic to visualize your data and/or
information? Given that 90% of information transmitted to the brain is visual,
there are many types of infographics, each with its own purpose and used to
showcase different types of data or information. Our specialists will assist in the
design of the infographic (you own content rights).

labcompare  Laboratory
e suyers cuice for tabortiarycqupmen. EQUIDMENE
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LABTips: Mitigating Common Errors in Particle Analysis

Tuesday. iy 16,204 (%) (F) (in) (&)

By Candace Kastanis, Science Writer

Trust Your Data:
One Less Instrument Can Improve Integmy

Used in many diverse industry applications, particie analysis

Leave a
(PA) is a methodology used in laboratory settings to isolate 5
N s i product review
and  characterize <

particulate  matter.  Common e s
methodologles used In PA activities Include the traditional 520 Amazon
sieve method, DIA (dynamic image analysis), laser Gift Card
diffraction, TEM (transmission electron microscopy), and DIS

(dynamic light scattering). Each PA method tends to come labcompare n
with its own set of nuances. Modern methodologies such as
DIS and TEM (transi

eample,
preparation of a u-mmmu‘n.wmm ‘of different substances with a pH value determination.
Let's take & look at the workdiow In

measurable advantages in pre
1 Integration * details about its shape but demonstrate some limitations in
and Workflow certain application types.

In this solution, the balance becomes the central "
e between balance §  Nanoparticle isolation in particular is surging in popularity because nanoparticles possess strategic attributes that assist in
i
% ogradioe ac BT creating more efficient drug delivery systems in molecular drug However, nanop: is known
srmnines complance s te g

for problems in reproducibility. Below are some tips on optimizing sample preparation and avoiding common errors in specific
B particle analysis application types.

Consider Using Various Methodologies and Techniques for Isolating Nanoparticles in [ hse ] 3

Whole Blood Sariples Transform Your Lab with

DLS or dynamic light scattering sometimes called quasi-elastic light scattering is a common technique that is ideal for Pharma Lean Lab Principles
ed well for larger particles. In whole
flarge particles (e.g., platelets - 1 um, red celis at 7. wihite blood cells at - 12 um) makes
the range too difficult to identify the Individual contributions and, in many cases, the color is often too opaque to deliver optimal D Malvern
resuits. Alternatively, consider using plasma instead of whole blood for ct ation purposes. \, Panalytical

Plasma is free of large particies and cellular debris, and it allows researchers to gain more information about the smaller World’s most

particles. Also in plasma, the cloting factors are intact and  crucial element In achieving particle surface interactions, including advanced light

them in the assay is recommended." scattering system
Zetasizer Ultra

e 3 { == lation curves Learn more (3
i EM;JI
™ 2 2 lants such as
5 PENNATLVANLA istorting your RELATED PRODUCTS

o use NTA Zetasizer Ultra Par
ticle Size Analyzer

:
=4

B s

= 5

For plasma, consider using these parameters for best results:

York College of Pennsylvania:
Expanding its Science Program with
VACUU-LAN? local vacuum networks

vior of lons in

HISTORY:

'VACUUBRAND. 'VACUUBRAND.

11 Bokum Road  Esser, CT 08426 8885222726
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Webinars

Webinars are a vital tool for fostering thought leadership, building credibility,
and providing in-depth product insights in an interactive setting. Collaborate
with the Lab Group for expert project management support tailored to smoothly
navigate you through the entire webinar journey. In addition to handling
webinar production, we'll collaborate on a multi-channel marketing strategy to
attract registrants and maximize engagement.

Benefits:

+ Deliver compelling content through live or pre-recorded presentations,
demonstrations, and discussions to captivate audience attention.

» Foster audience participation and engagement by allowing
attendees to ask questions and interact with presenters in real-time.

+ Position your brand as an authority in your industry by sharing valuable
insights, expertise, and innovative ideas during the webinar.

» Capture leads by collecting attendee information through registration forms
and follow-up surveys, nurturing prospects through the sales funnel.

* Provide valuable educational or supplemental content to for attendees in the
webinar console.

Laboratory

labcompare Zhoratory

labcompare

Waters: | @Wxatr
ABZENA

Previously Aired on February 28th, 2024 Overview

Leveraging Advanced Analytical Technologies to Expedite the Development of Antibody Drug Conjugates

LIVE WEBINAR

Leveraging Advanced Analytical Technologies to
Expedite the Development of Antibody Drug Conjugates

302 (%)

¥/ el < )

Eric Miller, Ph.D.

] LIVE WEBINAR | Feburary 28,2024  Sponsored by

®8AM.PT/TIAM.ET Waters:| ZWYALT | ABzENA labeo

Features:

Expert, turnkey coordination and management of event
Prominent logo placement on registration page and promotional material
Up to two custom registration questions; optional

Content hosting in the webinar console Resources section accessible to
webinar registrants.

Multi-channel promotions across email, social, etc.
Hosting of on-demand archived event for twelve months

Comprehensive reporting includes contact information for all registrants as
well as engagement metrics including time engaged, assets downloaded
from the Resources section, questions asked and polling question responses.
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Webinar to Article Conversion

NEW!

Transform Your Webinar Content into Engaging Articles

Maximize the value of your webinars with our comprehensive conversion service. We transform your
webinar recordings into high-quality, engaging articles that capture key insights, provide actionable
takeaways, and extend the reach of your content.

Benefits:

Extended Content Lifespan: Convert your presentation into a timeless resource
that can be referenced long after the webinar is over.

Increased Reach and Visibility: Articles attract new audiences who prefer reading
over watching and improve your content’s discoverability.

Enhanced Engagement: Provide additional value to your audience through
well-crafted articles that deepen their understanding of the webinar topics.

Lead Generating: Articles can be used as lead magnets or gated content to
capture contact information and generate new leads.

Expanded Brand Authority: A high-quality article positions yourself as a leader and expert in your field.

Features:

labcompare

The Buyer’s Guide for Laboratory Equipment

Upcycle an on-demand webinar and turn it into a downloadable highlight piece (gating optional)

We take key highlights from the event to write a summary article

We design and format the article, giving you full ownership once the program is complete.

Article is hosted on the site for 12 months

Includes eBlast promotion to Labcompare 5K+ min names, and inclusion in 2+ relevant eNewsletters
Contact information for leads generated from gated content only

Laboratory
Equipment

VENDOR VIEWPOINT

Enhancing Development
Success Through a Robust
Developability Assessment Tool

-

Assessment Tool

The journey from discovery to clinical success is challenging in the
complex landscape of biopharmaceutical development. One pivotal
aspect that can significantly mitigate risks and enhance the probability
of successis the ion of a robust i ment
tool. This article offers a high-level overview of the importance, process,
and advantages of such as by Samsung
Biologics' approach.

Investing in Late Discovery/Early Development?
Investing in late discovery/early development refers to allocating
resources towards the evaluation and selection of drug candidates
during the later stages of the discovery process and the early stages
of development. This strategy aims to mitigate the significant risks
associated with clinical development, where a considerable percentage
of candidate molecules fail due to various reasons such as safety issues,
efficacy concerns, or manufacturing challenges.

During the discovery phase of drug development, researchers identify
potential drug candidates that show promise in addressing a specific
disease or medical condition. However, not all promising candidates
are suitable for further development into marketable drugs. Many
factors, including manufacturability, safety profile, and stability, must
be carefully assessed to determine a molecule’s development potential.

Conducting a thorough developability assessment at the late discovery
phase is crucial to weed out candidates that may pose insurmountable
challenges later in development. Samsung Biologics' assessment tool
involves evaluating various physicochemical aspects to pinpoint the
most developable molecule. This process can significantly reduce the
risk of failure during stages by

molecules with optimal properties, such as favorable solubility,
physical stability, and chemical stability.

Investing resources in late discovery/early activities all

pharmaceutical companies to make informed decisions about which
drug candidates to advance into preciinical and dlinical development.
Companies can optimize their resource allocation, minimize
development costs, and accelerate the timeline to bring new drugs to
market by focusing on candidates with the highest likelihood of success.

Key Components of a Developability Assessment

The developability assessment process emerges at a pivotal stage,
where the future of potential therapeutics is shaped by a thorough

understanding of their intrinsic properties. It is essential to utilize
a developability assessment tool early to select the candidate
molecule with the most developable properties. Samsung Biologics’
developability assessment tool employs the following criteria for
candidate selection:

. Molecular Stability: At the base of the developability
assessment process is the molecular stability evaluation. This
includes an analysis of the candidate molecule’s resilience
to various stressors, such as aggregation propensity, particle
formation, chemical degradation, and fragmentation. By
scrutinizing the molecule’s behavior under diverse conditions,
potential vulnerabilities can be identified early, enabling
proactive mitigation strategies.

«  Solubility: Another fundamental aspect of developability
assessment revolves around assessing the relative solubility
of candidate molecules. Solubility plays a pivotal role in
determining the molecule’s feasibility for formulation and
administration. The relative solubility assay can provide
information on a molecule’s solubility in different solution
conditions as well as a comparison of different molecules
side-by-side. This information guides formulation decisions
and influences subsequent activities such as drug delivery.
Through comparative analysis, candidates with optimal
solubility profiles are identified, setting the stage for
streamlined development pathways.

- Low pH Stability: In addition to molecular stability and
solubility, low pH stability emerges as a critical parameter
in the developability assessment toolkit. The molecule’s
ability to maintain stability under low pH stress is
paramount for enabling decisions regarding downstream
processes such as low pH viral inactivation. The molecule’s
low pH behavior is capable of shedding light on potential
challenges and opportunities in process development and
formulation design

Identifying molecular candidates with minimal degradation tendencies
becomes imperative for steering development toward success.
This is where Samsung Biologics' developability platform excels,
particularly during the late discovery stage. Collaborating closely
with clients, the platform facilitates a comprehensive understanding
of candidate molecules before full-scale development commitments
are made. Notably, one of the platform’s key advantages lies in its

2025 Media Kit




Videos

Video Production & Services

Our award-winning in-house video team leverages talent and
specialties across a spectrum of custom video styles, with the
ability to deliver a truly unique video fine-tuned for an individual
client’s specific needs and goals.

Here are a few reasons why many leading suppliers use our
team for their video needs:

Quality—We are highly regarded for delivering the highest
quality productions in the pharma industry

Service—Known for our collaborative approach and the
customer service we provide at all stages of the project, from
planning to filming to post-production—making sure the final
video is something our clients are excited about.

Technical Knowledge—Access to numerous PhDs and
editorial resources relating to our marketplaces that can
provide important technical perspective and talent that
we leverage to help develop ideas and a storyboard that
resonates with your audience and company brand.

Speed—Ability to turn around projects quickly to meet your
specific timetables

Trust—Deep history of producing a wide range of videos for
the pharma industry and for companies who demand the
best and require absolute confidence in all materials

Complimentary Video Hosting on APR website will be
included for your video(s) for 12 months.

Anytime, Anywhere—Creative offices in San Francisco and
Portland, OR, but we frequently travel on location all over the
world depending on your specific needs.

Poster Videos

If you are looking for a way to get additional
mileage out of your poster presentation, then
poster videos are the perfect solution. These
videos allow industry professionals to view
presentations at their convenience.

Tradeshow & Booth Videos

These days, it's not enough to just have a great
product or service. You need proof that your
company has what it takes, which is why interviews
with thought leaders are so important! These
videos are typically filmed at your exhibit booth
using a Q&A-style format extending your trade
show investment.

Product Brochure Videos

Studies have shown that customers would
rather watch a video about a product than
read about it. Videos are much quicker and
easier to digest, which means you can get
your message across in a fraction of the
time! Our team produce product videos that
demonstrate the benefits of your products,
using a compelling combination of graphics,
music, and audio narration.

Customer Profile/Testimonial Video
Testimonials are a great way to show customers
why your product surpasses the competition.
Customer Profiles or Testimonial videos will give
potential buyers an inside look at how research has
been done, what people think about it when they
use this particular solution and more!

EIEEEAEE

Product Demo Videos

Product Demo Videos are a great way to demonstrate your
product’s key features. Let us create engaging videos that
showcase the unique benefits of your products in order make
them stand out among competitors’ offerings.

Entertainment & Viral Videos

The content you produce and post online is a key component
of your marketing program. We help take the guesswork out
by providing award-winning, high-quality video production
services that are both entertaining as well informative for
audiences on any device.

3D Animation Videos

3D animation can be utilized help to illuminate the inner
workings of your products and the underlying technologies
that power them. Examples include molecular animation
or 3D models animating your instruments—how they
function and how end-users might engage with them a
virtual 3D space.

Animation Story Videos

2D animation can help to bring your technologies and story
to life using unique animated characters, scenes and
backdrops that we create for you. Often used in videos
where education is at the forefront. We can also use

humor to bring levity and emotion to these videos in a
light-hearted, entertaining, yet informative way.

Video Documentary

Professionally produced, offering in-depth coverage of the
most pressing topics and critical issues facing the industry.
Featuring interviews with consultants, subject matter experts,
and industry professionals.

Forever Chemicals: Preparing and Modernizing for Proposed

National PFAS Regulations

PFAS, but i ind its potential

FOREVER
CHEMICALS:

Preparing and Modernizing for
Proposed National PFAS Regulations

Produced With Support From Our Sponsors

Each have provided us with content that addresses this important issue. Be sure to check out their stories!

Agilent

RESTEK

With Additional Participation From

&
|\ F15 4 MICHIGAN STATE
2.4 UNIVERSITY
Oregon State
University
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2025 Editorial Calendar

Feb Mar

Environmental
Analysis & PFAS

Jan

Apr

Lab Automation Food Safety & Analysis Lithium Battery Testing

May Jun

Cell & Gene Therapy Separation Science

Liquid Handling Robotics Thermal Analyzers

Cryopreservation and Storage HPLC Column Storage

How to Buy & LC-MS/MS for PFAS Analysis in Food  Interferences in ICP-MS of Cells
Best Practices Analysis XRD vs. XRF HPLC Troubleshooting
Microplate Readers Viscometers ICP-MS Elemental Analyzers PCR HPLC
Quick Picks
Liquid Handling Robotics Balances Thermal Analyzers SEM Cold Storage MS
Food Testing Genomic Research GC/MS, LC/MS
Sample Pre Sample Pre Water & Wastewater Columns
P P P P Al & Machine Learning NGS
LIMS HPLC Temperature o SPE
Assay Development GC Monitorin Lithium Battery Technology Cell Culture Drug Di &
. a v ) rug Discover
Topics y P 8 Electrochemical Analysis Microscopy g y
Flow Cytometry MS / LC-MS Spectroscopy . Development
_ o ) Elemental Analysis Flow Cytometry . .
Data Analysis Handheld Spectrometers Contamination Testing . - Environmental Analysis
i ) Material Characterization Stability and Storage )
Al Solutions ICP Quality Control . Metabolomics
NMR Quiality Control Quality Control
ASMS 2025
Shows SLAS2025 Pittcon 2025 Battery Show South ASGCT 2025 (Jun 1-5, 2025)
(Jan 25-29, 2025) (Mar 1-5, 2025) (Apr 16-17,2025) (May 13-17, 2025) HPLC 2025
(Jun 15-19, 2025)
Environmental Spectroscopy
Laboratory Sequencing Genomics Vaccine Research Chromatography Pharmaceutical Biological Systems
Equipment Biotechnology Sustainability Pharmaceutical Life Science Clinical Chemistry Nanoparticles
e Imaging Materials Research Biomedical Cannabis Diagnostics Imaging
Spectroscopy Cannabis Animal Lab News Microscopy Environmental Chromatography

*Show dates listed are as of Aug. 2024. Dates and topics are subject to change without notice. Some shows have not announced dates at the time of publishing and are estimated
+ To submit editorial for online publication or for author guidelines, connect with our Editorial Team at: editorial@labcompare.com
+ Share your press releases and product announcements with us at: news@labcompare.com

labcompare

The Buyer’s Guide for Laboratory Equipment

Laboratory
Equipment

Discover topic options to reach your target audience—contact your
Sales Executive for customized partnership solutions!
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2025 Editorial Calendar

How to Buy &
Best Practices

Jul

Image Analysis

Confocal Microscopes

Aug

Clinical Chemistry &
Molecular Diagnostics

Blood Chemistry Analyzer

Sep

Materials Testing &
Characterization

Characterization of
Nanoparticles

Oct

Pharmaceutical &
Biopharma

Ensuring GLP Compliance in Pharma
Labs

Stability Testing of Drug Substances

Nov

Analytical Chemistry

Maintaining Metrological

Traceability in Lab Balances

Dec

Life Science Research

Avoiding Cell Culture
Contamination

Raman Microscopes Clinical Analyzers Nano Particle Size Spectrophotometers GC Flow Cytometers
q q Analyzers
Quick Picks
Confocal Microscopes Pipettors Mills Bioreactors AAS Cell Incubators
Al & Machine Learnin .
Microarray Analysis Atomic Spect ; Drug Discovery sample Prep Image Analysis
. omic Spectrosco ) . . .
Surface Analysis ) y y ) P : Py Microbial Testing Energy and Fuel Testing 8 y
. . Personalized Medicine Battery Testing . Cell Culture
. Particle and Contaminant ] ) ) QA/QC Lab Design .
Topics . Separation Science Sustainable Lab . : Informatics
Analysis o ] HPLC/UHPLC Air Quality
) Clinical Assays Semiconductor Spectrophotometry
Pharmaceutical Research R LC-M pH Meters ) ;
Mass Spec Characterization ) Al & Machine Learning
Sample Prep Semiconductors
DSC
ICP-MS / OES
ADLM 2025 M&M 2025 MST EAS (TBD) Cell Bio 2025
e 10
Shows (ul 27 -31, 2025) (TBD) (Sep 28 - Oct 1, 2025) GCC (TBD) SN (Dec 6-10, 2025)
(Nov 15-19, 2025)
Spectroscopy Life Science Vaccine Research Spectroscopy
Laboratory Energy Microplastics Food & Beverage Microscopy Pharmaceutical Biomedical
Equipment Genomics/Proteomics Infectious Disease Cannabis Chemicals Biomedical Imaging
News Battery Research Proteomics Biotechnology Environmental Energy & Climate Molecular Science
Animal Lab News Sequencing Materials Testing Clinical Diagnostics Cell Therapy

Share your press releases and product announcements with us at: news@labcompare.com

labcompare

The Buyer’s Guide for Laboratory Equipment

Laboratory
Equipment

*Show dates listed are as of Aug. 2024. Dates and topics are subject to change without notice. Some shows have not announced dates at the time of publishing and are estimated
To submit editorial for online publication or for author guidelines, connect with our Editorial Team at: editorial@labcompare.com

Life Science

Discover topic options to reach your target audience—contact your
Sales Executive for customized partnership solutions!
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Contact Information

Our team is equipped with market's leading industry service experience.

Matthew Gray McClosky

Sales Director

650-416-0510
mmcclosky@comparenetworks.com

Jeanely Hunt, MS, MBA
General Manager
216-200-8022
jhunt@comparenetworks.com

We partner with you to develop integrated marketing solutions that meets the goals of your business.
Call or email today to learn more about advertising opportunities, or to speak with a sales representative!

Jessica Clevenger
Senior Content Marketing Coordinator
jclevenger@comparenetworks.com

Michelle Taylor Andrew Scouten

L . Senior Account Coordinator
Editor in Chief Jccount Cooramator .
650-226-8429 2 ascouten@comparenetworks.co

\ Terri Porch
{ Account Executive
772-777-0415
tporch@comparenetworks.com

mtaylor@comparenetworks.com

Jenna Van Coppenolle
Account Coordinator
jvancoppenolle@comparenetworks.com

Jake Chiles
Web Content Manager
jchiles@comparenetworks.com

Emily Watson
EMEA Account Executive
eosullivan@impressmedia.com

Lucy Taylor
EMEA Account Executive
[taylor@impressmedia.com

Website: www.labcompare.com Corporate Office

lobcompore Press Releases: news@labcompare.com b CompareNetworks 164 Townsend Street, Unit 2

The Buyer's Guide for Laboratory Equipment  Sales & General Inquiry: sales@labcompare.com San Francisco, California 94107

9 @ @ n (650) 243-5600
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